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LEARNING OUTCOMES
1. Invoke interdisciplinary and collaborative approaches to understand

the interactions between individuals and their social and
environmental contexts.

2. Demonstrate the ability to harness, analyze and interpret relevant data
for making real world decisions.

3. Acquire professional and life skills related to workplace
communication, teamwork, active listening and adapting to
technology.

4. Demonstrate an understanding of the global retail industry and how
retailers can enhance consumer well-being.


